	Writing Your Elevator Pitch
A formula to follow when preparing an introduction for your business

	Describe your business in nontechnical words that can be easily and widely understood.

Objective: You want people to think, “This sounds interesting” or, “This is what I’m looking for.”

Example: Our business translates medical breakthroughs into people language for the fast-growing, 50-plus age group nationwide.

_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________


	Follow with a sentence or two telling what your business does, who it serves, and what unique benefits your products or services provide.

Test: Be sure your description is jargon-free and conveys innovations or unique aspects of your business that will intrigue others and prompt them to want to ask questions and learn more.

Example: We shrink breakthrough medical findings into news capsules that we feature in an award-winning monthly newsletter for HMOs, clinics, fitness centers, and 15,000 individual subscribers.

_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________


	Highlight your competitive edge or advantage, facts that enhance your credibility as a successful enterprise, or unique aspects of how your business operates in its marketplace.

Test: Your objective is to get the person or people you’re talking with to think, “How interesting; I haven’t heard of anything quite like this. I’d like to learn more.”

Example: Since our launch in 2015, we’ve won endorsements from medical groups and advertising commitments from more than 50 marketers who want to reach our audience of health-conscious older Americans.

_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________


	Prepare your introduction in a variety of forms:
☐ An introduction you can deliver in-person in about 10 seconds or online in around 20 words — likely by presenting the first sentence of your elevator pitch.

☐ An introduction you can deliver in-person in well under a minute.

☐ Twenty-word, 50-word, 100-word, and 500-word introductions you can provide to those who introduce you either in media interviews or before public audiences.


	Practice, practice, practice.
☐ Be able to convey your introduction naturally and comfortably with a relaxed smile and an enthusiastic tone.

[bookmark: _GoBack]☐ Be prepared to present your introduction not as a speech but as part of a conversation that welcomes interruptions, questions, and comments from those you’re talking with. Know the key points you want to make, whether you make them in a single presentation or over a back-and-forth discussion with a new contact.



