	Promotion Strategy Worksheet 

	1. How will you communicate your marketing message to reach your goals and achieve your objectives? Can you reach your target audience using direct mail, email, social media, networking personal presentations, or other one-to-one communications approaches? Or do you need to use mass media to reach your market?


	2. Which communication channels will best reach your target audience — local newspaper, radio, and TV; national/international media newspaper, radio, and TV; magazines, outdoor signs, web and social media presence and engagement; or others?


	3. Which media best reach your target audience — general consumer media, special interest media, business-to-business media, social media, or others? 


	4. Will you participate in trade shows or consumer events to meet your distributors or consumers?


	5. Are decisions of those in your target audience affected by reviews, ratings, referrals, or other third-party comments or endorsements?



	6. To meet your marketing objectives, which communication approaches will you rely most heavily on — traditional advertising, online advertising, direct mail and e-mail, personal communications and presentations, social media and online presence, events and promotions, publicity, or other communication vehicles?



	7. Do you need to develop web presence, promotional literature, displays, or other communications to attract prospects and move them to a buying decision?



	

	8. Does your promotion strategy require professional assistance from freelancers, website designers, advertising, public relations or social media firms, or media buyers?


	9. What marketing message will you convey consistently in all of your marketing communications in order to build your brand image and convey the unique value your business and products deliver?



	10. List the three to five most effective ways to communicate with your target audience in order to meet your marketing objectives, and outline the necessary steps you need to take.



