	Checklist of Ways to Promote Yourself and Your Business through Social Media Content

	Use this checklist for ideas on how you can foster your business on social media.

	□  Start a blog. WordPress makes it easy to establish an online blog. Make sure to update your content on a regular basis, so prospective customers know that you’re a going concern.

	□  Go social. Participate in social media by posting and commenting on blogs. Ask and answer questions on LinkedIn, Quora, Medium, and other publishing platforms. Watch for comments on your comments and start a conversation.

	□ Generate news. Share news of interest using press releases, social media posts, email announcements, and direct mail, aiming to trigger online visibility and articles in media outlets that reach your target audience.

	□  Use surveys. Take advantage of sites like SurveyMonkey and Zoomerang to survey customers and then share your results. You can also use the “Ask a Question” feature on Facebook to collect results you can then share on social media or in news releases.

	□  Share your expertise. Post white papers, video tutorials, or instructional blogs that attest to and share your talents and expertise. Direct individuals to a landing page where you can collect contact information. Reluctant to give away your expertise? Consider offering a limited freebie, accompanied by a premium paid version with more extensive content.

	□  Create shareable graphics. Design infographics, charts, or illustrations that demonstrate your areas of expertise and promote your company. Use social media and sites such as SlideShare and LinkedIn to circulate your material.


